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Who Are We?"



Our Methods & Goals"

We aim to gather user input to help inform practical 
decisions about how to improve our access systems. 
Our assessments are part of a larger iterative design 
process. 

We use methods that are relatively fast to design, 
execute, and analyze but that also have high return. 

We do not typically conduct full-blown studies and we 
don’t generalize our data to represent all users. 
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What did we do? 

Heuristic Evaluation 

Online Survey 

Guerilla Test 



Heuristic 
Evaluation"

Materials Cost: $0 
Incentives Cost: $0 
Prep time: 0 
Analysis: ~15 hrs 

Description: 
Expert review of Mirlyn using 
standard heuristics. 



What are 
standard 
heuristics? 



Evaluated various 
types of Mirlyn web 
pages against 
standard heuristics 



Heuristic Evaluation"

  Long list of stuff that can be improved!  

  Selected Findings: 

•  Inconsistent description within “holdings” tab (format vs. location) 

•  Icon to remove a facet is not intuitive (narrow search options) 

•  No “select all” option 

•  Limited print function 

•  Too many clicks to remove a “favorite” 



Online Survey"

Materials Cost: $0* 
Incentives Cost: $50 
Prep time: ~7 hrs 
Analysis: ~12 hrs 

Participants: 
•  500+ in one week!!! 

Description: 
Qualtrics survey linked 
directly from Mirlyn. 



Are users satisfied 
with Mirlyn search 
results? 

How do known-item 
and subject 
searching compare? 

Are there too many 
results? Too few? 

How often do you do 
these searches? 

Does satisfaction 
vary across user 
groups? 



Online Survey"

•  Respondents are generally satisfied with 
Mirlyn  (87%) ! 

•  Most respondents satisfied with known-item 
searching (86%) 

•  Majority satisfied with subject searching 
(72%), but large group remains neutral (17%) 

Results 







Which label is most 
meaningful, true, 
and short? 

Which label do 
users prefer? Why? 



Guerrilla Testing"

Materials Cost: $0 
Incentives Cost: $30 
Prep time: ~8 hrs 
Test time: ~7 hrs 
Analysis: ~5 hrs 

Participants: 
•  29 

Quick and short answers to quick 
and short questions. Five minutes 
is our goal! 

Description: 
•  Print mock-ups of 

alternatives to the 
‘Available Online’ label 



Guerrilla Testing"

Key Findings: 

•  “Some Content Fully Available Online” & 
“Available Online” most preferred (9 votes each) 

•  Strong negative reactions to “Some Content Fully 
Available Online” 

•  Few suggested labels from users 



Questions? 

All past reports: 
www.lib.umich.edu/
usability 

Usability Core Group 
ul-usability@umich.edu 
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